Malham Visitor Masterplanning

What can we learn from other places..?
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Fell foot park - weaknesses

The park is largely a seasonal outdoor attraction and is very dependent on
good weather, with a lack of indoor or covered space

Existing car park is by no means large enough to accommodate visitors
during peak summer periods, resulting in traffic issues on the road outside
the park

The story, significance and spirit of place is not clear to visitors

Modern buildings such as chalets, bungalow and toilets are unattractive and
in a state of disrepair

Public access and enjoyment of the wider site is compromised.
Dwell time is low as the offer is small and reliant on good weather
Relies on the income from car parking which is open to abuse

Little income generated from events and other activities due to lack of
wider infrastructure

Ability to capture secondary spend is low due to the poor site orientation
and flow.



Fell foot park — opportunities

Enhance the lake and riverside experience whilst preserving its rustic
charm and natural setting

Attract more visitors with a better all-year round and wet weather offer

Create a new anchor to give better sense of arrival and orientation, which
would ultimately re-establish the integrity and story of the site

- Improve entrances, circulation and gateways to enhance legibility
- Remove the clutter and poor building stock
- Create better definition of spaces for passive and active uses.

there is opportunity to capture many more visitors if the catering offer is
good and a short distance

A well designed retail space, could form part of the wet weather offer and
increase income

Improved car park alignment and visitor flow would reduce leaking

Opportunity to capitalise on other planned investments in the South
Windermere area and the general uplift in visitors and awareness this could
bring from the car park



Grab : &

and providing more opportunities to moor off
the jetties for public boats.

- .. Hosd
Maximise the water based transport links Lakeside _a;"._ - ? ; ".{ ]
and enhance the arrival and presence on the Aguarium | R A
waterfront by strengthening links with the - “E -
Steamboar Museum experience at Bowness, f "';-"
increasing the small ferry service with Lakeside F’ ——-f-f

Gummers Haw

J fell & woadland
Create better a sense of arrival o backdrop
and anticipation with redifined

footpaths Redefine the arrival and

presence on the A592 wo
provide a more welcoming
gateway , which will also help
capture passing traffic from the
south that would normally pass
by not even knowing the at Fell
Foor existed.
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Gasp

Reveal the layers of history, creating and
enhancing a sense of discovery channelled
through the arrival point.

Provide a linked neowork of walking
circuits and trails as points of orientation.
To provide something for everyone i.e.
whether they want to explore the wider
meadow areas to the north and south or
stay within the arrival area or lakeside.

Draw people to the waterside.

KEWABY
ERIDGE

]
Lakeside & |
AQuErium

Gummers Haw
fell & waodland
backdrogp

Redefine the historic principle
view and vistas by establishing a
new anchor that sets the scene
and enhances the sense of
anticipation. Draw people into
the wider site by creating hubs
of activity to help keep visitors
o longer.




Grasp

Provide a comprehensive annual events

strategy that maximises every part of the
site to energise the experience but that is
balanced with the charm and tranquillity

of the site. The Great Qutdoors
Experience themed on Natural Play.
Enhance the hierarchy of scale of
the spaces within the site to provide

opportunities for a variety of passive and

active play experiences that no other
destination can offer on one site.

Lakeside &
ARguarium

Gummears How
Tell & woodland

- backdrop
¢'«.
e
Respect the peace and tranqu >
that makes Fell Foot a uniqueh Extend the experience into the
1ce but enhance ¥ evening and extend throuigh
. sterside for the seasons i.e. camping, cafef
I 0 17 restaurant offer and son et
- lumiere lighting in the newly
e, a%e revealed arboretum for example.
® -; sp =} Locate facilities in order to
~d i1 maximise revenue with improved
NEWRY hﬁﬂc’ ACCESSs,
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What do you want to do..?
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Sway Village Design Statement - Land Use

There are two pubs in Malham and one in
Kirkby Malham, the The Buck Inn and the
Lister Arms in Malham are both big ald
country pubs (Listers has the date 1723
carved aver the door). The smaller ¥ictoria
Inn is in Kirkby Malhar, just a mile dawn the
road. All have a good selection of ales, and
provide substantial pub meals at
reasonable rakes.

Pub Reviews, The Lister Airms,
Malham on The Yorkshire Dales Food
Blog,

The Post Office by the bridge in Malham
also serves as a tuck shop, where vou can
get sweets, drinks ete.

The 0ld Barn Cafe in Malham serves a
wariety of home cooked meals and snacks
throughout the year,

Town End Farm Shop and Tearoom in
Airton is alsa recormended Far its great
selection of local produce, snacks and
homemade cakes,

4 a1 212 O Svm 1205814700

Food and Drink in Malhamdale

The Buck Inn (Pub) Malham
ister Arms (Pub) Malham
¥ictoria Inn {Pub) Kirkby Malham
0ld Barn Cafe Malham
Town End Farm .
Alrton

Farm Shop and Tearoom
River House

Evening Meals 6,30 - Gpm  Malham
Baokings Only

Beck Hall (Cafe)

Summer: Open 11:30-5:30
Tues-Sun, ‘Winter: Open
Sat & Sun Only 11:30-4:30
tea’s to full meals

YHA Cale drinks & light
bites, Youth Hostel Cafe
Paganum Artisan
Butchery & Charcuterie
Yorkshire Chorizo Mail
order Charcuterie

Malham

Malham
Kirkby Malham

Kirkby Malham

830317
830330
30499
830486

&30902

G30315

830332

830321

830727

30727

All phane no.s have the Malham area code (01729) Some
opening hours are seasonal, please check during the
‘Winter months, please mention malhamdale.com when

booking

Take a look at our local Yorkshire Dales Food Blog

Yorkshire Dales Food Blog for more Foodie Musings
Fram the Dales, includes restaurant and pub Food reviews,
info on Farmers market's, mail order shop reviews and

More.

We're proud to
support local food

Join the Yorkshire Dales
Food Network for FREE
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